
PP 15479 / 09 / 2012 (030700)
MCI (P) 176 / 11 / 2012

IS
SU

E 
04

/2
01

3

Corporate
Citizen

that makes
A DIFFERENCE

Congratulations
CEOof the year



IS
SU

E 
04

/2
01

3

See all press clippings at www.tupperwarebrands.com.my/pressroom

TwInklE TwInklE 
lITTlE TUp 
Parenthood featured an interview 
with Karen Ng, Senior Marketing 
Manager on the uniqueness 
and benefits of Twinkle Tup, our 
latest kids range. Twinkle Tup 
was also published in Keluarga 
and Pa&Ma. The specially 
designed self-feeding utensils can 
enhance the child’s eye-hand 
coordination, fine motor skills and 
develop his self confidence. 

STayIng BEaUTIfUl ThE 
naTUral way
NaturCare™ BerryGen™ was 
featured in the June issue of 
Feminine. Combining 3 powerful 
antioxidants – Apple Stem Cell, Gluta 
White and Multi-berries extract, 
NaturCare™ BerryGen™ turns 
back the clock, enhancing your 
complexion for a more refreshed 
and youthful appearance!

InSpIrIng ChEf   
Chef Nik Michael, TupperChef Inspire’s brand ambassador 
was interviewed in Harian Metro highlighting his role as the 
ambassador for the cookware. Chef Nik Michael loves how quick  
and easy it is to create irresistible yet healthy cuisines using TupperChef 
Inspire cookware.
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Jubilee 2013 

Tupperware Children’s Fund Contribute 
RM240,000 to Dignity for Children Foundation

Great Mother’s Day Celebration at 
AsiaMalls Singapore
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In recent years we have seen a quantum 
leap in our business. A key reason for 
this is a business model and operating 
environment that significantly empowers 
our people. 

Because our sales force can self-promote, 
they  are self-energized and passionate 
about our business opportunity and 
vision. We continually hear of positive 
surprises that result from both our sales 
force and associates doing unexpected 
things and going the extra mile to add 
value for our customers. In addition, 
they seek responsibilities and growth 
opportunities well beyond their current 
level of competence. As they grow they 
fuel the growth of our company. 

As leaders we are committed to 
empowering our people to help them 
realise their potential, achieve success 
and gain confidence. Here are some ways 
in which we empower our people:

We’, re in 
the N ews!

04
• Delegate Authority
We deemphasize corporate structure and delegate authority 
commensurate with responsibilities. Leaders focus on policies 
decisions whilst empowering their subordinates/down lines to 
make operating decisions. Organizations where the leaders are 
very controlling may produce good followers but empowering 
leaders produce other leaders. Learn to “Let Go”.

• Create an Opportunity Climate
We believe everyone has God-given potential for growth and 
creativity. So we encourage brainstorming, initiate project 
teams and even create “entrepreneurial space” for our high 
potentials to take on different roles and responsibilities even 
when they do not have the relevant past experience. We 
spark the hope in them and assure them “Yes You Can Do It”. 
Purpose to bring the best out of your people!

• Mentor the Next Generation
Mentoring may take place in the course of our everyday 
work, though at varying levels of intensity from teaching, 
coaching, counselling to sponsoring. We supplement our 
internal mentoring with outside professional mentors for 
selected individuals. Mentoring enables us to sharpen our 
down line mentees’ vision, shape their values and share in 
their ventures. Be intentional in mentoring and empowering 
your next generation of leaders.                            

• Invest in Personal Development
We have invested much in talent development programs 
such as the Confidence program, Star Boot camp, Character 
Wise Leadership and High Performance Teams. Structured 
development programs are good for imparting conceptual 
understanding, personal awareness, team building, and vision 
alignment all of which will empower both the individual as well 
as the organization to higher performance standards. Invest 
to get the best.

• Empower the Less Privileged
We are committed to bring positive change and make a 
difference for society. That’s why this year we have partnered 
with Dignity for Children to help break the cycle of poverty 
for underprivileged children through quality and holistic 
education.  Join us in empowering the less privileged.

Our cutting edge is our “people power”. Leave a living legacy, 
not in things but in people!

David Wong
Area Vice President & Managing Director
Tupperware Brands South East Market

EMPOWERMENT
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Q: How has joining Tupperware Brands changed your life? 

A: The Tupperware Brands business has given me financial freedom 
and personal enrichment. 

On a financial level, I have been handsomely rewarded, having 
gained financial independence and achieved various perks and 
many intangible benefits. I have travelled to many countries through 
the Tupperware Brands incentive trips, which greatly broadened 
my horizons when I see and learn from other cultures. Through the 
Tupperware Brands Car Program, I drove home a Free Toyota and 
Honda car each which gave me immense satisfaction as it has 
validated my belief that when I set my mind to something, I can 
achieve it!

On a personal level, I find that the more I work on my business, the 
better my public speaking skill becomes. This has indirectly elevated 
my self esteem and confidence level. Also, I am grateful to be given 
the chance to own an authorized Tupperware Brands business center. 

Finally the one thing that gives me the greatest pleasure is helping 
others especially women to be more financially independent. I find 
that many of them are more confident and have more self worth now.

I’m thankful to be in this business which provides the opportunity to 
increase my circles of friends and acquaintances. I’m truly blessed to 
be surrounded by such a big circle of friends who are like family to me.

Q: Do you make more money with Tupperware Brands than you 
did in your previous job?  

A: When I first joined the business, it was still on a single level scheme, 
hence it was a challenge to earn big income. However, the business 
switched to multi-tiered in 2007 and my income grew significantly. By 
participating aggressively in the many sales activities and roadshows, 
I managed to build a strong platform and ranked up to AED rank within 
a short period of time. I started to see tremendous increment in my 
income. My income level now has far surpassed what I earned during 
my earlier employment and the income potential continues to grow. 
This truly encourages me to press on and achieve even higher goals.

Q: How would you encourage somebody who does not have the 
education to run a business?   

A: Education does not translate into being successful and it is not a 
prerequisite for success. It provides a good foundation but it is not the 
only factor to realize your dreams and vision in this business. There 
are many successful entrepreneurs who do not possess high tertiary 
education level. Success comes from a lot of hard work, strong 
determination, persistency, learning from the many failures and being 
very focus. As the saying goes you will enjoy the fruits of your labor. 
Finally YES U CAN BE SUCCESSFUL WHEN YOU HAVE 
THE PASSION! 

Siti Zaleha Abu Bakar gave up her 
career as a Store Manager with a leading 
cosmetic company before joining 
Tupperware Brands. This full-time 
housewife and mother of 2 kids felt 
that something was amiss hence she 
continued to look out for opportunities 
to keep her occupied and allowed her 
to keep learning. Being one who has an 
appetite for business, she tried almost 
everything – from promoting education 
programs to selling essential oils. It wasn’t 
until a chance encounter with Tupperware 
Brands that something finally clicked and 
changed her life from good to great. 

Q: How did you become a Tupperware Brands 
Consultant?

A: My involvement in the Tupperware Brands business 
started by chance as I bought the products for my 
own consumption after delivering my second child and 
subsequently joined as a Consultant. My upline encouraged 
me to attend assemblies and meetings which I really 
enjoyed. From there on, I found my passion and became 
very involved in the business. With my enterprising nature, 
I began to conduct road shows to recruit more members. I 
received encouraging responses from such activities which 
further fueled my appetite for success. 

Q: You spent 10 years in the beauty industry and it 
was a glamorous career. Now you’re training, building 
and meeting people from all walks of life. What sort of 
approach do you apply for your work now since it’s so 
different to the previous one. And how do you feel about 
the big change?

A: I do admit that the spectrum of me providing training 
between my current position as a Tupperware Brands 
Consultant and my previous employment is totally different. 
The previous job required me to  focus on the subject of 
beauty and glamour whereas the current one cover various 
range of subjects with emphasis on personal development. 

Each has its own merits and I love both the current job as 
well as the previous one. Comparatively, being a Tupperware 
Brands Consultant allows me to help other women to 
fulfill their dreams and change their lives - this gives me 
tremendous satisfaction, which is priceless.  My previous 
experience has equipped me with the skills set which are 
handy for this business - I find it easy to approach others and 
mentor people from all walks of life. My involvement in this 
business has further enhanced my personal skills on how to 
access and approach others as well as building the people in 
my organisation to be fully competent and successful.

Broaden
Your Horizons
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Congratulations!

May 2013
NORESAH BTE ABDULLAH

BENJAMIN YAP HAO JIE
FARINA FATASHYA BINTI MUHAMAD

RAUDAH BINTI ABD RAZAK
HARNANI AKMAR BT HARUN

June 2013
IZATI ALIZA BINTI ISMAIL

LOO SIA PENG
LEE WAN KUAT

LIM MIN TZE
YEW AI THEY

AZZAH BTE MAAROF
MOHD RASYIDI MOHAMMAD REZMAN

CHUA JOO PENG

Apr 2013
MUHAMAD RAFIQ 

AKMAL MOHD DAUD

May 2013
CHENG SUH MOI

May 2013
WEI LIN LING

May 2013
KONG EWE KEAT

May 2013
EVELYN CLEMENTS

June 2013
SUPTUYA HJ MD 

NOOR

June 2013
HO MUN PEI

June 2013
AIDA SHAFINA ADMI

June 2013
RAFIZAH MAHFOZ

June 2013
KHAIRIL ANUAR BIN 

MOHD ALI

June 2013
KHAIRUL FIRDAUS 

BIN AHMAD

June 2013
AMELIA BINTI ABDUL 

RAHMAN

June 2013
JAMILAH BINTI ABU 

BAKAR

June 2013
ROHAYAH BINTI AZIZ

June 2013
LIAW SHIRLEY

(SINGAPORE)

May 2013
ROHANI BINTI TAHIR

May 2013
KATHERINE ENG SIEW NEE

MRS. ROMOH NIMAE

June 2013
PAK CHING PING

May 2013
MOHD NORKAMARULEZANE 

BIN MOHAMAD ZAIN

June 2013
ELIZABETH JUMIN
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HO SIEW KUAN
AISHAH BINTI SULTAN MYDIN
AZLIN BINTI MOHD SULAN
ALIF MUBARAQ BIN ALIAS
LOW YIK FONG
ELIZABETH D SOLIS
MOHD IZWAN BIN AZEHER
AFIQAH APINDI
MUHAMMAD SHAFIQ B.HAMIZOL
NURHAFIZAH BT ARBAIN
ZAILEE HANA BINTI ZAINAL
JUNAIDARIANI BINTI JUHARI
LEE ENG TONG
MOHD ADIB BIN HASSAN
CHUA JOO PENG

RAJA NOREIHAN RAJA ABDULLAH
GOH SEAH HUAY
CHONG SIAT MOY
SITI FAZNUR BINTI ABD KHALEQ
CHEW JIA WEN
NURUL ILIANI BINTI MUSTAPA
AZZUAH HARUN
HENARA ACEBEROS ALFECHE
NOR SABARINA BT SAUID
YEOH CHING HUAT
LIM GUAT MOI
KOH SIEW HOONG
AZRINA BINTI MOHD SALLEH
LEUNG KIEN PING
JANATUL ADNIN BINTI NAZARUDIN

CHUA MEI LIAN CHRISTINE
CHNG SUI LAN

MALAYSIA - MAY 2013 SINGAPORE - JUNE 2013MALAYSIA - JUNE 2013
HEAH SOO LING
NOORAZAH BINTI DESA
FOO CHUAN KIM
TAN KOK TIAN
NORIATI BINTI UTOH NAIN

Have A Dare To Do Spirit

Liaw Shirley, ED
Prior to joining the Tupperware Brands Business, I worked as a factory operator on a 12-
hour shift. I could not spend quality time with my family, not even on weekends. I joined the 
business after hearing about the business plan and was very inspired after hearing all the great 
success stories from other successful leaders during Jubilee. I quit my job and decided to do 
this business full-time.

Within a year, I ranked up from Director to 5 Star Director. I was also one of the top 10 Rainbow 
Award Achievers. Tupperware Brands has also given me the opportunity to open a Hub in 
Jurong East. 

I’ve grown so much with Tupperware Brands – travelled to many places, met new friends, and I’m so much happier now that I 
can spend more time with my loved ones. I’m so glad I dared to make the choice to change my life with Tupperware Brands.

天生我才必有用，要相信自己，没有什么是不能!

Wei Lin Ling , 5SD
2009年，我在偶然的机会下，加入了Tupperware Brands，在这几年里，我非常
感谢我的家人，因为他们的支持和鼓励让我实现了梦想。

我也感谢Tupperware Brands给我机会，让我学习独立，学识更广，而且生活变
得多姿多彩。这门生意也给了我出国旅游的机会。

我相信接下来的日子，我会做得更好。

Berniagalah Meskipun Kamu Sudah Kaya

Muhammad Rafiq Akmal, 5SD
Bukti yang paling agung adalah perniagaan bersama Tupperware Brands tidak pernah mengenal 
usia. Dengan usia saya yang dua dekad ini, Tupperware Brands telah memberikan banyak 
penghargaan kepada saya. Ramai Director berpeluang menyertai “incentive trip” tapi bukan 
semua berpeluang menyambut hari jadi di Hanoi (2012) yang dianjurkan oleh Tupperware Brands 
sendiri! Itulah peristiwa paling menggamit memori. 

Sejak dari itu,saya lebih bersemangat untuk lebih berjaya dalam Tupperware Brands. Tidak 
pernah lupa,apa yang mendorong kejayaan saya dalam Tupperware Brands adalah semangat 
ayah dan ibu dan impian untuk mencapai “Financial Freedom.” Seperti kata tokoh, “Berniagalah 
meskipun kamu sudah kaya.” Maka, peluang ini tidak akan saya lepaskan kerana hanya terdapat 
di Tupperware Brands sahaja!

Reach For The Stars

Evelyn Clements, 5SD
I grew up with Tupperware and I joined Tupperware Brands because I was fascinated with the 
vibrant colors and wonderful designs. I never thought of it as a business opportunity because 
I did not think of myself as a business person until I received the positive responses from the 
people around me. It boosted my confidence to promote and recruit. 

I’m teaching as a full time career but this does not stop me from running my business. With the 
continuous support from my uplines, family, organization and strong team of downlines, I ranked 
up to 5 Star Director within a year and will soon rank up to AED. It was an honor to be invited 
to attend the Jubilee 2013 and be recognized as one of the Top 10 Star Directors during the 
Rainbow Awards. 

I have gained more confidence, learnt new business skills but at the end of the day, it’s not only about the money but about 
meeting new friends, enjoying myself and having fun selling a product that I love to use myself! I believe that every great dream 
begins with a dreamer. We have within us the strength, patience and passion to reach for the stars!
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Congratulations! If you don’t know why you deserve to pat yourself on the back today, you’re 
about to find out. You, dear Consultant, are part of a multiple award-winning organisation.

Tupperware Brands Malaysia was once again conferred the Brand Laureate Award 
for the Top 10 Most Established Brand Awards 2012-2013 under the Innovative 
Storage Solutions category. This is the 4th consecutive year we have been awarded 
this prestigious award. The honor is awarded to brands having a strong culture of 
innovation and creativity that has helped them to withstand the test of time.

Tupperware Brands Malaysia & Singapore 
is the proud recipient of the 2012 
Global Impact Award for winning the 
Environmental Stewardship Award having 
demonstrated extraordinary leadership 
in the environmental arena – from our 
continuous active promotions to spread 
the Eco message in schools and colleges, 
to the successful ECO Living Carnival 2012 
which attracted over 10,000 visitors. This 
Global Impact Award recognizes markets 
that embrace community engagement 
and social investments as integral parts of 
the success of their business. 

Our heartiest congratulations to Rick Goings, Chairman and Chief Executive 
Officer of Tupperware Brands, who has been named “CEO of the Year” by the 
Holmes Group. Every year, the Holmes Group will honor one visionary CEO 
who has worked diligently to enhance the role of communications within his 
or her organization and demonstrated a clear commitment to ensuring that the 
organization embraces the principles of ethical and effective public relations, 
in its culture, its communications and its actions. The Holmes Report SABRE 
Awards are the leading awards in communications and the most prestigious.

During Rick’s amazing journey with Tupperware Brands, he has grown the 
company significantly and has contemporized its entire business model, 
including product lines, party selling system, and compensation and recruiting 
approaches. His multi-faceted commitment to philanthropic, volunteerism and 
cause initiatives have increased the economic stability, health and education of 
women - and, by extension, their families and communities - around the world. 

Rick Going’s CEO
of the Year award

being broadcasted 
on Times Square.

Our Senior Marcom Manager, Wong Ee Ling (Centre) 
receiving the award on stage.

Winning Awards After Awards
Tupperware Brands Malaysia & Singapore

2012 Global Impact Award

The Brand Laureate 2012-2013 Award

Rick Goings Named CEO of the Year
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Improving sustainability in our operations
We continually look for opportunities to improve the 
environmental performance of our products and manufacturing 
processes, without compromising on safety and quality. 
Our policies and practices respect the environment and 
proactively seek to minimize unnecessary waste, energy use 
and preventable emissions.

Caring for our global work force
Starting with our associates, Tupperware Brands Corporation 
places emphasis on promoting a healthy lifestyle with a focus 
on fitness, nutrition and health. Through a Global Health 
Initiative, associates are offered comprehensive benefits and 
services including health and welfare benefits and resources 
to help balance work and family life. 

Global responsibility
Compassion and philanthropy are at the heart of Tupperware 
Brands.  We have never wavered from any call to raise funds 
to contribute in aid of disaster relief or to provide aid and 
support to  underprivileged children at a local level. From the 
2004 Tsunami, 2008 Sichuan earthquake to our ‘adopt-a-
home’ program and our collaboration with Dignity for Children 
Foundation, Tupperware Brands Malaysia and Singapore has 
always cared and shared with the less fortunante.

Empowering women with confidence
Confidence enables women to power the global economy and 
lead their households and families. The Tupperware Brands 
Business Opportunity has brought financial freedom to many 
women the world over. These confident, accomplished women 
have seen improved quality of lives and those of their families, 
and now continue to touch the lives of others. 

Providing relevant 
sustainable solutions to 
our customers
We thrive by creating new, 
innovative and premium 
products, focusing on eco-
friendly solutions  – from 
providing smart alternatives to 
disposables, to containers that 
preserve food better that help reduce energy consumption 
and eliminate waste in landfills. Tupperware products make 
a difference by helping you contribute to sustaining our 
environment and preserving our future.

Corporate Citizen
that makes

A Difference

2013
KEY

FOCUS
Vision

Values&
by Wong Ee Ling, Senior Manager - Marketing Communications & Corporate Affairs

Being a good corporate citizen plays a vital role in fulfilling Tupperware 
Brands’ core mission to change lives by Enlightening, Educating 
and Empowering women and children the world over. Through the 
years, our commitment has extended far beyond just producing 
products and services that delight the users. Today, as a truly global 
corporate citizen, we set policies, implement practices and actions 
that create a positive impact and that make a difference.

Caring and sharing are at the very heart of the 
Tupperware Brands vision and why so many 
of us, Associates and Sales Force members 
alike, love being part of this great company. 
Through each individual’s continuing efforts, 
we preserve Tupperware Brands’ outstanding 
reputation of civic and community engagement.

Rick Goings,
Chairman and Chief Executive Officer

As an individual, more so, as a member of the 
Tupperware Brands community, you too can embrace 
the same principals to be a good corporate citizen that 
makes a difference. 

•	When	 you	 share	 our	Business	Opportunity,	 you	 are	
providing them with an opportunity for a better life. By 
helping someone else succeed in this business, you 
are making a difference in their lives. 

•	Be	 an	 example	 and	 always	 use	 our	 eco-friendly	
products. Reduce your contribution to waste and 
others will follow!

•	Within	 your	 own	 community,	 give	 back	 to	 the	
underprivileged. Be it in monetary form or in kind, 
little gestures of compassion to the less fortunate can 
make a difference in their lives. Sometimes, all it takes 
is just a little of your time.

What can you do?
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Jubilee 2013 has just ended, but the energy is on an all-time high. True to 
the ‘Yes U Can’ motto taking from inspirational testimonials, keynote 

addresses by Mr David Wong (Area Vice President & Managing 
Director Tupperware Brands South East Market) and our guest of 
honor, Mr Christian Skroeder (Group President of Asia Pacific), 

the 2000 Tupperware Brands business leaders were inspired, 
motivated and raring to go!

Touted as the best Jubilee to date, Jubilee 2013 showcased 
2 days of fun-filled highly energetic activities which blown 

the participants away. The sensational new product 
launches, recognition for their achievements on stage 

and being in the limelight, brilliant performances 
during the glittery gala night, not forgetting the 
exciting lucky draws and gifts galore had everyone 
leaving wanting more.

Jubilee 2013

Give others the same 
possibilities of a future 
to join you in Tupperware 
Brands as you had. Help 
each other and other 
people to change lives. 
Yes U Can!

– Christian Skroeder,
   Group President of Asia Pacific

Let the seed of greatness grow within you. 
Apply this: Have 1 inspiration to embrace (if 
someone else can do that, so can I), and 1 
application to make (I will act on this). The first 
step to success is when you declare openly 
and boldly your Vision. So start developing 
your story today!

– David Wong, 
  Area Vice President & Managing Director
  Tupperware Brands South East Market
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Tupperware Brands Malaysia, through 
the Tupperware Children’s Fund, a 
global initiative aimed at improving lives 
and providing opportunities for children 
extended its commitment towards social 
change by contributing RM240,000 
over a period of 2 years to Dignity for 
Children, a foundation that empowers 
underprivileged children to break the 
cycle of poverty through education. 

The first RM100,00 was presented 
by David Wong, Area Vice President 
and Managing Director, South East  
Asia Markets to Reverend Elisha 
Satvinder, Co-Founder of Dignity 
for Children, during the signing of a 
Memorandum of Understanding held 
during the Tupperware Brands Jubilee 
2013 celebration.

Contributes Rm240,000 Cash
To

SPECIAL FEATURES

For Children Foundation

Together we break the cycle of poverty
We support Dignity’s believe that the most effective way to break the cycle of poverty is through quality and holistic education. Through education, 
children not only gain the skills and knowledge to hold steady employment, but develops attitudes, self-respect, and holistic worldview needed to 
become positive contributors to the greater society.  

We hope that our consistent contribution of RM10,000 per month over a period of 2 years will help break the cycle of poverty and empower more 
children to become productive members of society.

About Dignity for Children Foundation
Since 2003, Dignity has been building a one-stop community-learning centre for the urban poor and underprivileged. Today, that one-stop community-
learning centre caters to about 900 children from ages 2 to 17 by providing education, nutritious meals, health care and community support.

ILLITERACY/
JOBLESSNESS

STARTS
A FAMILY

CHILD BORN
INTO POVERTY

LACK OF
STIMULATION

NO ACCESS
TO EDUCATION

FAILURE /
LOW SELF-IMAGE /
LACK OF
ROLE MODELS

GANGSTERISM /
ABUSE / EXPLOITATION

THE CYCLE
OF POVERTY

THE CYCLE
OF QUALITY
EDUCATION

EARLY
INTERVENTION
AND STIMULATION

QUALITY
EDUCATION

EXPERIENCE SUCCESS /
CARE FROM POSITIVE
ROLE MODELS / CONFIDENCE
AND HIGH SELF-ESTEEM

A COMPLETE
EDUCATION
PROCESS

LITERATE /
STABLE
EMPLOYMENT

STARTS
A FAMILY

CHILD BORN INTO
SUPPORT SYSTEM AND
OPPORTUNITY FOR
A DIGNIFIED LIFE

The children from Dignity 
foundation performed a well-
choreographed dance medley 
on their journey at Dignity during 
the recent Jubilee as a gesture of 
thanks to Tupperware Brands.

From July to September 2013, 
Tupperware Brands Malaysia 
will contribute RM10 from each 
sale of its best seller, the Rice 
Dispenser to the fund for future 
projects for children in Malaysia.  
This fosters a legacy of caring for 
tomorrow’s leaders: our children. 
So spread the news and do your 
part today!

Children are our future
Bringing positive change into others’ lives is at the very heart of Tupperware Brands. It is with this aim 
that the idea to work with Dignity for Children was born, to make a difference and empower the lives 
of these underprivileged children.
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at AsiaMalls Singapore

Great Mother’s Day     
     Celebration
We wowed the crowd during the ‘Expressions of Love’ Mother’s 
Day event at AsiaMalls where many mothers walked away with 
huge smiles on their faces after discovering how they could save 
space, organise their kitchen as well as eco-friendly tips on food 
preparation. Our Modular Mates was a must-have blockbuster 
product with the mothers as they were keen to modularize 
their pantry after seeing our ‘before’ and ‘after’ cabinet display. 
Our Eco bottle mascot was a huge hit with the children and 
those young at heart.

This event drove heavy traffic to AsiaMalls. Many mothers were 
delighted to receive our Small Rectangular Saver as their Mother’s 
Day gift when they shop at AsiaMalls.

Stay Healthy

Feel guilty after a big feast? 
No worries, as we have an 
easy recipe for you to help 
you stay healthy even when 
you indulge.

4g Fiber

10g NaturCare™
Organic Lacto-Fiber™

Organic Lactor-FiberTM Turbo Chopper

Items you need:

Ginger Water

Ingredients:
1 packet Ginger extract
 50ml Warm water 
150ml Water
1 scoop NaturCare™ Organic Lacto-fiber™ 

Method:
1. Dissolve ginger extract with warm water. Pour 

into Turbo Chopper, add remaining water and   
 Organic Lacto-Fiber. Pull until well mixed.

2.   Pour into tall glass and drink immediately.

Experiment with different ingredients, mix and 
match to add variety to your drink!

Ginger
has amazing

wind-expelling 

properties. Perfect 

for when you

feel bloated.
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Create a new look!
Use our shaping 
bronzer to contour 
face structure.

Face 3D highlight 

COOLWOWWorkWeekend
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Flaunt your features!
Use our face 3D highlight 
to enhance your features. 

Shaping bronzer

Discovering the undertone of your 
complexion is the fundamental step that 
helps you look from good to great! It is 
a guide to putting on the right make-up 
and wear the right colors.

Always Cool 
Color Collection

Always Warm 
Color Collection

N201 9518
Orange
Sherbet

N201 9516
Berry
Delight

N201 9514
Red
Ruby

N201 9512
Nude
Temptation

N204 0015
Orange Fire

N204 0012
Scarlet

N204 0011
Satin Peach

N204 0013
Tea Rose

N204 0021
Coral
Glow

N204 0019
Sweet
Coral

N204 0020
Light
Berry

N204 0023
Natural
Peach

N201 9512
Nude
Temptation

N201 9515
Vibrant
Rose

N201 9513
Captivating 
Coral

N201 9511
Cherry 
Blossom

N204 0013
Tea Rose

N204 0014
Richly Red

N204 0016
Fuchsia
Love

N204 0017
Cherish

N204 0023
Natural
Peach

N204 0024
Honey
Plum

N204 0022
Sweet
Red

N204 0018
Blooming
Rose

For Plumper Youthful Lips

Superb Nourishment

Intense Moisture

Plump Up 
Collagen 
Lipstick

Prestige 
Gold 
Lipstick

Colour Essentials
Moisturising 
Lipstick

Golden Peach
Quad Blush

Radiant Pink
Quad Blush

Ong Wai Lan,
Klang

Color me  right! Warm or Cool? Find out now!

1. With a bare face, go where there is natural light

2. Hold the color charts on the sides of these pages close to your face, and smile

3. Alternate with the warm and cool chart.

4. Look in the mirror for these signs. With the right undertone you should see:
 a. The white of your eyes should be whiter
 b. Teeth should look whiter
 c. Face look brighter and more radiant

5. Gather some friends around to try this out! They’ll be the best judge

Here are a series of warm and cool colors that 
are ideal for WORK, a WEEKEND out or to an 
impression and WOW!

Mas Ayuzie Bt 
Jamaludin,
Cheras

Weekend

WOW

Work

WOW Weekend

Work
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Stock Code: MAG-JA 2013

www.tupperwarebrands.com.my
1300 88 5500We are just a smile away!

MScustomercare@tupperware.com www.tupperwarebrands.com.sg
800 601 1345

Magical  Macau
Asia Pacific Macau Conference 2014  

Stay at the Venetian Hotel, where 
every room is a suite. Because you 
deserved to be treated with luxury.

Come celebrate the spirit of Tupperware 
Brands at the Asia Pacific Macau Conference 
2014 this coming February 2014. See, feel 
and be recognized together with 7,000 
delegates from all over Asia Pacific. 

•	 Tour	the	city	and	feel	the	magic	of	Macau	through	the	classical	
Portuguese architecture such as Senado Square and the Ruins 
of St Paul’s. Sample the popular Portuguese egg tarts, almond 
cookies and local snacks.

•	 Shop	 til	 you	 drop	 at	 the	 famed	 Zhuhai	 and	 Zhongshan 
shopping district.

•	 Enjoy	 a	 breathtaking	 evening	 at	 the	House	 of	 Dancing	Water,	
the world’s largest water extravaganza. Truly, a show unlike any 
other, not to be missed in Macau.

•	 Visit	 Panyu	 Safari,	 Asia’s	 largest	 wild	 life	 theme	 park	 for	 an	
exciting safari adventure in Guangzhou, China.

•	 Enjoy	 the	 most	 amazing	 shows	 imaginable	 at	 Chimelong	
International Circus, the world’s largest permanent circus.

•	 Be	inspired	by	the	Best	of	the	Best	from	Asia	Pacific	at	the	AP	
Conference on 27 February.

* Refer to Macau Conference 2014 Fact Sheet for more details.

See you at Macau!
Tupperware Brands Malaysia Sdn. Bhd.
(formerly known as Dart Far East Sdn Bhd)
(287324-M) (AJL93542)
6, Jalan SS13/4, Section 13, Subang Jaya 
Industrial Estate, 47500 Subang Jaya, Selangor. 

Tupperware Singapore Pte Ltd
85 Defu Lane 10, 
#01-00 Singapore, 539218


